
  

Assignments  | COM302     
 
 

I N D E S I G N   T e c h  C h e c k l i s t  |   G r a d i n g  R u b r i c  |  E x a m p l e s  
 
This project will teach you both the technical and aesthetic aspects of document layout in InDesign, including use of type and 
graphics, as well as professional settings and file management for print and electronic media. If you can lay out a complex 
magazine page using professional InDesign skills, you can lay out just about anything in InDesign! For this assignment, you can 
either produce the tutorial design according to the videos or develop a creative vision of your own, so long as you demonstrate 
the layout and type lessons in the video tutorials. If you opt for your own layout, you may use outside images and use text 
from a previous media writing class or AI generator. 
 

L O G O  +  B R A N D I N G :  I L L U S T R A T O R  G r a d i n g  R u b r i c  
 
Using Adobe Illustrator, create a custom logo for a real or fictitious brand and audience of your choice, demonstrating skills 
learned in class. Demonstrate professional practices for logo design (SLAMR)—it should be simple, legible to ¼” high, 
appropriate for the identity, memorable/original, and reproducible in black and white, as well as unified overall. ALL ASPECTS 
of this project must be YOUR ORIGINAL ARTWORK. If your logo is all type, it must be customized by you. You will submit a 
color version, black-and-white version, and ¼” high version, as you would for a client. In your submission, explain the brand and 
audience demographics. Second, explain the design choices you made. Indicate the color codes and fonts used. Explain: Why 
these colors? Why these fonts? In what ways do they communicate the brand’s personality? How does your logo meet the 
SLAMR formula? Is it unified or is there trapped white space? Etc. Last but not least, please confirm that all of your work was 
created yourself in Adobe Illustrator. 
 

S O C I A L  M E D I A  +  P O S T E R :  I L L U S T R A T O R  T e c h  C h e c k l i s t  |   G r a d i n g  R u b r i c  |  E x a m p l e s  
 
Using Adobe Illustrator for single-page layout, create a large-scale poster (A4 minimum) in one file and a social media post for 
the same campaign in a separate file (1:1 ratio—i.e., a square)  for the goal and target audience of your choice. The poster may 
promote a fictitious or real event, product, service, or organization. Include all information needed for your audience to take 
the desired action. You may use outside images and text, but the type design and layout must be original (no templates). See 
Sprout Social’s Always-Up-to-Date Guide to Social Media Sizes. In both pieces, demonstrate strong design and typography skills. 
In your submission, explain client, purpose, and audience demographics. Also, indicate which images are originally yours vs. 
which ones you took from outside sources so I can recognize your efforts if you took your own photography, etc. 
 

V I D E O :  P R E M I E R E  P R O  G r a d i n g  R u b r i c  
 
Using Adobe Premiere Pro, create a short video for the social media platform and audience of your choice (beyond people you 
know). The video can be for a real or fictitious client. It can be vertical or horizontal: 1920 x 1280 px OR 1280 x 1920. The video 
must “tell a story,” with a clear beginning, middle, and end, even if it is a short montage. (Do not arbitrarily cut your 
sound/images off in the middle). The video should achieve at least one of the “4 E’s”—Entertainment, Education, 
Empowerment, and/or Engagement. Vary your camera shots and angles. Choose music that sets the right mood. The video 
should be engaging and hold attention, which means it will communicate a sense of purpose, coherency, and awe (the “wow 
factor”). Do not be boring or mundane. ���� Focus on subject action and pacing. Use jump cuts (e.g., no need to show a long 
walk or drive to your destination). Other options may include voiceovers, effects, text overlays, etc. You may use your own 
original video footage/photos or mix in stock video footage/photography. The editing and creative concept must be original.  
 

C O N C E P T U A L  E L A B O R A T I O N  G r a d i n g  R u b r i c  |  E x a m p l e s  
 
For the format of your choice (examples: social media, magazine cover, poster, website, advertisement, video, animated gif), 
create attention-getting graphics that stimulate “conceptual elaboration” in the viewer. The message should compel the viewer 
to act (e.g., click  through, donate, make a purchase, “like,” buy the magazine, change behavior, etc.). The work can be 
controversial but not insulting to a potential audience. Experiment with techniques learned in class, such as metaphor, 
synecdoche, metonymy, reversal, exaggeration, parody, satire, etc.  Concept must be 100% original. Imagery must be 70% 
original when combined. 
 

R E V I S E  P R O J E C T S  F O R  N E W  G R A D E    
 
For the projects you have submitted on time, you have the opportunity to revise to improve them for a new grade. . Feel free to 
request continued feedback. 
 
 

https://www.julietdavis.com/demographics.pdf
https://sproutsocial.com/insights/social-media-image-sizes-guide/
https://www.julietdavis.com/demographics.pdf


 

REQUIREMENTS     
 

A L L  P R O J E C T S   
 

 PROJECT REQUIREMENTS 

 Images used for print should be high resolution (min. 200 dpi); however, for the purpose of these projects, which are 
“speculative,” lower quality web images may be used, so long as they are high enough quality to communicate effectively. 

 When possible, avoid copyright infringement, unless the work is “speculative” for an existing business. You can avoid 
infringement by using media that: 
 
 you have created yourself or 
 you have permission to use--e.g., free stock media (media licensed for free use) or paid-for media or 
 you have taken from public domain (e.g., copyright-expired or government-commissioned) or 
 you are using under auspices of “fair use” (e.g., for news, commentary, etc.). NOTE: Parody included. 

 
See Copyright and Copyleft video. 

 SUGGESTED PROCESS  

1. Brainstorm a list of topics that interest you. Surf the Web and collect work that inspires you.  
2. Collect and/or draft potential photos and graphic elements for use in your layouts or video 
3. Search for the perfect fonts, as if you’re shopping for the right shoes/accessories for an outfit. 
3. Sketch (with pencil and paper and/or computer layout experiments) many ideas (e.g., 25-50) for the printed piece first. 
4. Write your text. 
5. Revise continually and seek feedback as you go. 
6. Keep information on the fonts and colors you have used for each project. 

 SUBMISSION REQUIREMENTS 

See upload instructions on Blackboard. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

Back To Top 

https://www.julietdavis.com/stock-digital-media/
https://www.youtube.com/watch?v=Iq1kIWSPRuo


INDESIGN PROJECT     
TECH CHECKLIST  

FROM VIDEOS 

 

PART 1: Document Setup 

 Are your dimensions correct? 
 Are your margins set inside the page and bleed lines set outside? 

(If not, go to File > Document Setup) 
 Did you create your columns? (If not, go to Layout > Margin and Columns) 
 Did you create your guides? 

PART 2: Columns & Text 

 Is your text the right size? (Typically 11-12 points)? 
 Is your text linked from one column to the next so it flows when columns are resized? 
 Are paragraph indents created with paragraph controls (instead of by hand)? 
 Have you removed indents in the first line of the article,  

each paragraph under a subheading, and new paragraphs at the tops of columns?  
 Is your headline kerned? 
 Do you have a special capital letter or stylized visual that draws the eye to the first paragraph? 

(A drop-cap or raised cap, etc., will accomplish this.) 
 Are hyphens, em-dashes, and en-dashes used correctly? 

For Headlines and Pull-quotes Only: 

 Do your lines have balanced lengths? 
 Have you fixed any awkward phrasings before line breaks? 
 Have you removed hyphens? 

PART 3: Images & Shapes 

 Are images placed properly for any bleeds? 
 Are your images in proportion (not stretched/distorted)? 
 Are images cropped effectively? 
 Did you remove the strokes around color bars and shapes, as intended? 
 Do you have a folio? 
 Do you have pagination (not needed on pages with images that bleed into the folio) 

PART 4: Type & Corrections 

 Do you have examples of justified alignment? 
 Did you use justification settings? 
 Did you remove rivers? 
 Did you use hyphenation settings properly? 
 Is your page free of widows and orphans? 
 Is your page free of runts? 
 Is your page free of overset text? 
 Are your columns perfectly aligned (top and bottom)? 
 Have you included photo credits? 
 Have you included a byline, if needed? 

 

Back To Top 



 

INDESIGN PROJECT     
RUBRIC  

CRITERIA PTS Exceeds Expectations Satisfactory Below Average 
     

Requirements 10 All requirements are met in following 
the video instructions, and all elements 
are present on the page, including the 
folio (footer), photo credits, justified 
type, image bleed, etc. 
 

Most requirements were met. A substantial number of 
requirements were not met.  

Type Layout 10 All requirements for professional use 
of type and paragraph controls were 
met. Tracking, leading, and kerning are 
used effectively. Type fits in the space 
provided and is easy to read. 
 

Most requirements for professional type 
layout were met. 

Type layout would need 
substantial improvements to be 
considered professional.  

Graphics 10 Graphics are professionally laid out 
with bleed and positioning. The 
imagery is engaging and appropriate 
for the message. A single focal point 
dominates the page. Repetition is used 
to give a sense of organization and 
cohesion. 
 

Graphics are fairly professionally laid 
out. 

Graphics need to be professionally 
laid out. 

 
Space 
 

10 
Use of positive and negative space 
allows the viewer’s eyes to “breathe” 
and flow through the page. 
 

The page appears to be organized. 
Minor alignment edits may be needed.  

Alignment needs work to meet 
professional standards. 

Alignment and 
Organization 
(grid) 

10 The page appears to be highly 
organized with grid alignment. Every 
element has a planned visual 
relationship to other elements on the 
page.  
 

Some changes were made from the 
example given and the work is fairly 
unique. 

The example was copied and no 
changes were made. 

TOTAL 50    

 

      
Kamie Reader                     Sofia Williner 
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Gabriela Mauldin 

 

 
Patrick Greene 
 



 
POSTER+SOCIAL     
CHECKLIST 

 
Have you followed the DRACULA acronym? Do you have: 

 Dominant focal point? 
 Repetition of key elements? 
 Alignment on a grid? 
 Contrasting type and design elements, as needed? 
 Unified design (the eye takes in the whole) and groupings of related elements? 
 Legible type? 
 Appropriate style for the content? 

Do you also have: 

 enough negative space for the eye to comfortably rest? 
 a consistent color scheme? 
 a clear type hierarchy? 
 enough space above and below elements such as  

photo/graphicss, columns, headlines, and other groups of type? 

 

 

      
 

Anacorina Garcia & Erin Lowry 

Back To Top 



Example: Using “Midjourney” to create images with AI | Patrick Greene 
 

           
 

Example: Combining Vector & Photos | MyaCocchiola 
 

               
 
 



 

 

 
 

Ciraolo and White 
 

 

 
 
 

 
 

 

 
 

CassidyKidder MaddieBissett CharlesKing 

  



 

POSTER + SOCIAL    
RUBRIC 
 

CRITERIA PTS Exceeds Expectations Satisfactory Below Average 
     

Creativity 5 The work is highly unique and would 
grab audience attention. We have not 
seen anything quite like it before. 
While outside elements may be 
incorporated (e.g., photos, etc.), at 
least 70% of the project is original and 
the design relies primarily on the 
student’s creative work. 
 

The work is solid and would get 
attention, though it could be more 
unique. While outside elements may be 
incorporated (e.g., photos, etc.), at least 
70% of the project is original and the 
design relies primarily on the student’s 
creative work. 

The work needs to demonstrate 
more originality.  

Strong 
Communication 
Through 
Design 
 

10 The graphic style, image(s), 
typography, and layout complement 
the content, reflect contemporary 
design trends, and communicate the 
message well. The overall graphic 
impression is strong. There is a clear 
dominant focal point, strong headline, 
and overall unity. A strong color 
scheme contributes to visual 
communication. The image(s) 
selected/created grab attention, 
deliver the message in the strongest 
possible way and reflect lessons 
learned on choosing quality images. 
 

The overall graphic impression is 
competent. There is a clear dominant 
focal point, strong headline, and overall 
unity. The graphic style, image(s), 
typography, layout, and color scheme 
complement the content, but the impact 
could be stronger or communicate more 
effectively. 

The overall graphic impression 
needs to be substantially stronger 
or communicate much more 
effectively.  
 

Typography 10 Typography observes professional use 
guidelines, strongly communicates the 
content and reflects lessons learned in 
class, including both design and layout 
knowledge. A type hierarchy with 
strong contrast is evident.  
Appropriate fonts are chosen. 
“Rivers,” hyphens, and awkward line 
breaks have been minimized. There are 
no widows, orphans, improper dashes 
or indents. 
 

Typography competently communicates 
the content and reflects lessons learned 
in class. A type hierarchy with type 
contrast has been utilized but could be 
stronger. Appropriate fonts are chosen. 
There may be some layout issues, but 
none that undermine the overall 
communication of the message. 

Typography needs to be 
substantially stronger to 
communicate the content and 
reflect lessons learned in class. For 
example, a stronger type hierarchy 
or type contrast may be needed. 
More appropriate or less 
distracting fonts could perhaps be 
chosen. There may be layout issues 
that undermine the overall 
communication of the message. 

Contrast, 
Repetition, 
& Proximity 

 

10 Related information has been grouped 
together visually. Unrelated items are 
featured further apart. Key elements 
have been repeated to bring a sense of 
order to the page. Some elements have 
been strongly contrasted to engage 
interest.  
 

Related information may be grouped 
together or may need some edits. More 
contrast and/or repetition could be 
used.  

Substantial work is needed to 
follow guidelines for contrast, 
repetition, and/or proximity. 

Alignment and 
Organization 
(grid) 
 
 

10 
The page appears to be highly 
organized with grid alignment. Every 
element has a planned visual 
relationship to other elements on the 
page. Center alignment is typically not 
used. 
 

The page appears to be organized. 
Minor alignment edits may be needed. 
Center alignment may be erroneously 
used.  

The page needs much more 
organization. A grid pattern and/or 
other alignment plan is needed. 

Instructions, 
Execution, 
Production 
Values 

5 The composition demonstrates high 
proficiency with Adobe tools, is highly 
polished and professionally executed 
(for example, with quality printing, 
graphics, web optimization, etc.).  
 
All instructions were followed for 
project production and submission 
(e.g., quality color print-out, electronic 
upload, coherent analysis stapled to 
the project with grading rubric) 
 

The composition demonstrates average 
proficiency with Adobe tools and is 
competently executed. Enough 
instructions were followed for project 
production and submission for the work 
to be appropriately evaluated and 
electronically archived. 

The composition needs to 
demonstrate substantially more 
proficiency with Adobe tools or 
more instructions would need to 
be followed for the work to be 
appropriately evaluated and 
electronically archived. 

TOTAL 50    

Back To Top 



LOGO / BRANDING  
RUBRIC   

 
LOGO  PTS Exceeds Expectations Satisfactory Below Average 
Creativity, 
Graphic Impact: 
Unique, Memorable, 
Appropriate Branding  

10 Logo is striking and memorable. It 
would be distinguished among 
others in this industry, and it is 
strongly appropriate for the target 
audience. 

Logo is appealing among others 
in this industry and appropriate 
for the target audience. 

Logo and/or package design look 
too similar to others in this 
industry or are memorable in a 
negative way or inappropriate for 
the target audience. 

Simple, Legible, 
Reducible, 
Reproducible 

10 Logo is simple and legible, reducible 
in black and white, and reducible to 
1/4” 
 

Logo is fairly simple, legible, 
reducible, and reproducible. 
 

Substantial weakness in one or 
more areas is present. 

Graphics and Unity 10 Colors, shapes, typography, and 
graphic style are highly effective in 
communicating the intended 
message. Elements and principles of 
design have been well utilized. 
Graphic conventions and trends 
have also been observed. The design 
is unified (there’s minimal trapped 
white space). 

Colors, shapes, typography, and 
graphic style are fairly 
appropriate for communicating 
the intended message. Elements 
and principles of design, as well 
as graphic conventions could be 
more adeptly observed. 

Colors, shapes, typography, 
and/or graphic style should be 
more appropriate for this indusry. 
Elements/principles of design 
and/or graphic 
conventions/trends need to be 
more closely observed. 
 

Typography  
 10 Type is concordant or contrasting 

(not conflicting). Type has been 
properly kerned, tracked, aligned, 
etc., as needed.  

Typography is competent, with 
one or more minor weaknesses. 

Type needs substantial 
improvement in one or more 
typographic areas. 

Execution 10 
The composition demonstrates high 
proficiency with Adobe tools, is 
highly polished and professionally 
executed.  
 

The composition demonstrates 
average proficiency with Adobe 
tools and is competently 
executed. 

The composition needs to 
demonstrate substantially more 
proficiency with Adobe tools. 

TOTAL 50    

 

         

      
 

         

SAMPLE STUDENT REPORTS Some semesters students have been assigned to create marketing reports such as the ones 
below, but these are optional this time. Click on a report to open it. 
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http://www.julietdavis.com/COM302/studentwork/CoolBeans.pdf
http://www.julietdavis.com/COM302/studentwork/LaurenHiggins_StreakNonToxicNailPolish.pdf
http://www.julietdavis.com/COM302/studentwork/ChristenMiller_HeliosInsecticide.pdf
http://www.julietdavis.com/COM302/studentwork/ATonelli_Creative_Brief.pdf
http://www.julietdavis.com/COM302/studentwork/SaintPetersbrugChamber.pdf


 
VIDEO      
RUBRIC 
 
 

CRITERIA PTS Exceeds Expectations Fairly Strong Below Average 
 
Story, 
Purpose 
 

10  
The video “tells a story” with a 
unique/creqtive beginning, middle, and 
end (even if it’s a montage).  
At least 2 of the 4 E’s have been 
strongly achieved: Entertainment, 
Education, Empowerment, and/or 
Engagement. 
The video strongly communicates the 
intended message. 
 

 
The video “tells a story” with a 
fairly clear beginning, middle, and 
end (even if it’s a montage).  
At least 1 of the 4 E’s has been 
strongly achieved 
The video strongly communicates 
the intended message. 

 
The video’s story, purpose, and/or 
communication need to be more 
clear or compelling. 

Attention, 
Impact 

 

10 The video would grab attention from 
the start and maintain a sense of awe 
or wonder throughout. 
The sound/music is highly compelling 
and sets an appropriate mood.  
The performances (if any) are highly 
compelling and professional. 
 

The video gets attention and 
sustains it. 

The video needs to get attention 
and/or sustain it. 

Imagery & 
Cinematography 10 The video focuses on compelling 

imagery and subject action/movement.   
Shots are composed professionally. 
Varied camera shots and camera angles 
are incorporated.  
 

Imagery is compelling and 
professional. 

Imagery needs to be substantially 
more compelling and/or 
professional. 

Editing 10 Highly engaging and coherent 
sequencing and pacing give a strong 
sense of purpose and flow. 

Sequencing and pacing are 
coherent and give a sense of 
purpose and flow. 

Sequencing and pacing need 
improvements to give a strong sense 
of coherency, purpose, and/or flow. 
 

Production 
Values 
 

10 The audio, imagery, and video quality 
are exceptionally strong. 
.  

The audio, imagery, and/or video 
quality are fairly strong. 

Audio, imagery, and/or video quality 
need substantial improvement 

TOTAL 50    

 

 
EXAMPLES: 

https://youtu.be/D_9mzE67aDc 
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https://youtu.be/D_9mzE67aDc
https://youtu.be/D_9mzE67aDc


 

CONCEPTUAL ELABORATION  
RUBRIC   

 
CRITERIA PTS Exceeds Expectations Satisfactory Below Average 

Conceptual 
Elaboration 10 The work would stimulate 

“conceptual elaboration” and “cut 
through the clutter” of competing 
media. 
 

The composition is creative and 
stimulates conceptual 
elaboration, though it could go 
further to be even more 
engaging. 
 

The composition needs to be 
substantially more engaging, 
thought-provoking, and/or 
current to gain and sustain 
audience attention. 
 

Effective 
Communication 10 All aspects of the work would be 

highly appealing to the target 
audience and communicate 
effectively to them. For example, if 
it’s a magazine cover, the topic, 
headline, and graphics would 
communicate effectively (etc.). If 
it’s a video, the visual story-telling 
is clear. 
 

The work would be fairly 
appealing to the target audience 
and/or fairly effective. 

The composition needs more 
strategic work to be appealing 
to the target audience or 
effective. 
 

Unique, thought-
provoking and 
Complex 

10 The composition is highly unique, 
creative, engaging, thought-
provoking, and current. It 
communicates complex ideas. 

The composition is highly 
creative, engaging, thought-
provoking, and current. It 
communicates simple but 
important ideas. 

The composition could be much 
more thought-provoking, 
engaging, unique, and/or 
creative. 

Design Principles/ 
Aesthetics 10 The composition utilizes aesthetic 

principles effectively. Print work 
demonstrates unity, a clear focal 
point, and consistent color 
scheme. Design choices are 
effective in communicating the 
intended message and mood. The 
overall graphic style is 
contemporary and consistent with 
the design precedents. Any videos 
adhere to principles for time-based 
media, including length, pacing, 
structure, innovative camera 
angles, etc. 
 

The project utilizes aesthetic 
principles fairly effectively. 
Improvements could be made to 
strengthen the composition. 

The composition needs 
substantial aesthetic 
improvements. 
 

Execution 10 
The composition demonstrates 
high proficiency with software, is 
highly polished and professionally 
executed. It  meets all of the 
specifications and instructions. 
 

The composition demonstrates 
average proficiency with software 
and is competently executed. It 
meets most of the specifications 
and instructions. 

The composition needs to 
demonstrate substantially more 
proficiency with software. 
Important 
specifications/instructions have 
not been followed. 
 

TOTAL 50    

Back To Top 
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